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- About Tihe Mayo Performing Arts Center

The Mayo Performing Arts Center (MPAC), located in the heart of historic Morristown, NJ, presents a
diverse range of over 300 events and 100 arts education programs to over 165,000 patrons and 40,000
students each year, as well as provides a significant economic stimulus for the town and region.

MPAC s not only a leading arts presenter and educator.in New Jersey, butitis also nationally and inter-
nationally acclaimed. The Theatre venue is currently ranked 50thin the world based on ticket sales. In 3
2016, itwas named an “Outstanding Historic Theatre® by The League of Historic American Theatres. .~ '
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HIStoRY

In'1937, Walter Reade opened the 1,300-
seat Community Theater.on South Street
in"Morristown; which; at that time; was
touted as the “crown jewel” of his cin-
ema chain and most beautiful theaterin
America.; However, after several decades,
attendance declined, the building fellinto
disrepair and its'doors were closed.In
1994 *community volunteers and donated
countless hours and resources to shovel
out'mushrooms‘and debris, paich'the
roof, and restore the structure.

It was re-opened with a sold-out concert featuring the Kirov Or-
chestra'and beganits first season with 1 3 performances and total
revenues of slightly more than $200,000. This marked the The-
atre’s rebirth as the South'Street Theater Company, the commu-
nity’s new performing arts organization and venue. In 1995, the
South Street Theater Company purchased the building to'serve

the arts needs of the community.

In‘response to Its steady popularity and
growth, the Theatre concluded an expansive
$7.2 million capital campaign in 2010 which
transformed the Theatre into a first-class
performing arts center,.and in May 2011, the
[ heatre officially changed its'Tname'io the
Mayo Performing Aris Center (MPAC) to bet-
terreflectits expanded scope of operations
and diversity of programming.

Joday, designated a “Major Presenting Or-
ganization® by the New Jersey State Council
on the Arts and awarded 2016 Outstanding
Historic'T heater by the League of American
Historic T heaters; MPAC operates'on a bud-
get of over $12.5 million and is a vital cultural
and economic engine for the region.
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WWho Doesithelviayo ik :—:rr’orm]ng AntsiGentersserve?.

businesses and Companies
I'hroughout iVorristown &
Northern iNnd

Audience iembers

Each season, MPAC serves more than
200,000 patrons and children.
* 947 Morris County

VIFAU'S education
programs serve
over 40,000 school-
children, aaults ana
ramilies through
programs neld onsite and throughout

* Z2/( /0 Somerset
Essex, union,
Fassaic, oussex and -
Haryan Cuund= the region.

> 1970 Trom the owtner.

4 countiesiin NJ, as VMIPAC also serves low-iIncome students

I ne aris mean business. Nowhere Is

well as nearby states Dy offering need-based financial aid

for onsite courses and free outreach LNIS more eviaent than in viorristown

vhere the iviayo Ferrorming Arts

VIPAC's audience Is mostly atfiuent programs In Morristown and Faterson.

Lenter hasignited a rejuvenatonssince
S reincarnation as an artS Cente X
1994. 1oday, the Iheatre Is anec
nhomic engine fTor the town and region,

Artsts Slejplele] B

MEAG S EVENS Serve Each year, over 11,000 students

attend school-time educational events
at MEAC. Ve also MFAC serve over 600
Students through
artist-in-residency

not only our patrons, generating over $15 million inannual

but the arts community revenue for local businesses.
at large. MFAC annually

) E; Oeaso over 10U bu: 3SSE
requires the services of ach season, over 10 businesses

Sponsor main stage events, 50 are

over 5,000 technicians, programs in
- | :’.ﬂ"w @] B VIEe pDers O proviae
artsts, and artists” start | bergenandiviorris . Shaloliauie, 19 Jadl
rants, and ou aGver use, strenguening
— Memoers. ounuces ——

VIEFAG'S mission and making vorristown
a DELLer place to live and Work.

——

—
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MAYO PERFORMING
ARTS CENTER

2016-2017 SEASON
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i, ¥V  MPAC s

B, |
Horizon

£ - A Sponsor Acnwl
The Starlight Room, MPAC’s Member Lounge & Outdoor Marquee

Popular Reception Space for Event Sponsors

Jonathan Pearson, Executive Director at
Horizon BCBSNJ with Dr. Mehmet Oz

UOorporate SPponsors enjoy ik : 3
Lorporate sponsorsreceive outstanaing visiotlity among

dCCeSS 1o events presented by IMIEAC. DA ) )
’ / VIEAG S VAaStLNEIWOTrK o1 patrons.iviarketing ana advertsing Well
;s Center flOr
| Y Cambe o conf e
& Lou gOO i —a AflY
A Sponsor Information Table in MPAC’s
Dranas withartsts and MEAGSana make tnousanas aware Main Lobby Preceding an Event

LUESLS ToTten experienceimeet-anas: Y
penertits =rrominciasioninour puplications, on tickets ana

greets witn worid-renowed artstis
our marquecAn aonor rosters dna mucnmore =associate

dNa IeCturers ana nostpre=event
receptuonsinivicAG s recenty

D1 2’ SPOoNsor.s community engagement
r'enovated starliignt room anad N

balcony Art'Lobpy
4 et PIroviaed Dy eventsponsorsnip.

companies aemonstrate corpordaic

hon=profitorganization tnatis
'ynn:fnn:J LIC ln'y-) ‘J' LN :'JIIUH‘JHI!'I
itserves.MIEFAG makes iviorristown a

WOTKING,and piaysanimporiantroic

=2

3 Students Warming Up for The Miracle Project: New
Students Singing at a Free After School Jersey, a program for Children with Autism and other
Qutreach Program in Paterson Special Needs

nweiwowns | COUTYCITIUC.

N addition to tne return-on-investment

'esponsioliity vy investingin a veioved

jocatonwnere peopieenjoyiiving ana



PremiumiSponsorship
~1$15,000 =

16 premium ticketsfor the performance

Access to purchasing up to 20 additional premium'seats even after
the performance sells out

Artist meet-and-greet (subjectto artist approval)

Special employee discounts for one year(e.g-"10% off Section'B
tickets for mostMPAC performances and monthly BOGO “buy one,
getone” offers'on select events)

Pre-Show Reception'with'‘complimentary light hors d’orderves,
wine, beer and other refreshments(or at-cost catering of the
sponsor's choosing)

Full-Page Color Ad in"Program Book (or a'black'and white'ad op-
posite the eventititle' pagein‘the Program Book

Inclusioniin'print & online’advertisements promoting the perfor-
mance

Post-performance e-mail to ticket buyers'thanking'sponsor, with'an
opportunity toinclude a'special message or

offer

Opportunity to'display company materialsiin'the Theatre before
and during the'performance

Ad Insertin'2,500 ticket envelopes

Company name on tickets'sold to'the performance

Company name and linkincludedinatleast two weekly per-
formance e-blasts(each'to'60,000 subscribers)

Company name on outdoor theatre marquee whenever the
sponsored performance’is mentioned

Logo'on prominent outdoor theatre signage leading up to and
including the performance

Logo'and company website link'on'MPAC website for the
entire season’ (100,000 visits'Tmonthly)

Recognition of sponsorship atithe Theatre onthe evening of
the performance

Opportunity for aicompany representative toreceive a
plague and say a few words on'stage (subject to artist
approval)

Acknowledgmentinsertin the performance Program Book
Acknowledgments on both MPAC’s Facebook page and Twit-
ter page

Company name’included in “Supporters'of the Theatre” ros-
terin Program Books throughout the Season



GoldISpPonNsSorshiIp
=1590,000~

12 premium ticketsfor the performance

Access to purchasing up to 24 additional premium'seats even after
the performance sells out

Artist meet-and-greet (subjectto artist approval)

Special employee discounts for one year(e.g-"10% off Section'B
tickets for mostMPAC performances and monthly BOGO “buy one,
getone” offers'on select events)

Opportunity to'host a'Pre-Show Reception prior to'selected
performance (at cost)

Full-Page Black'and White Ad in'the Program Book; opposite’the
eventtitle page

Inclusioniin‘print & online'advertisements promoting the
performance

Opportunity to'display company materialsiin'the Theatre before
and during the'performance

Company name'on tickets'sold to'the performance

Company name and linkincludedin atleasttwo weekly
performance e-blasts (eachto 60,000 subscribers)

Company name'on outdoor theatre marquee whenever the
sponsored performanceis mentioned

Logo'on prominent outdoor theatre signage leading up toand
including the performance

Logo'and company website link'on'MPAC website for the
entire season (100,000 visits'monthly)

Recognition of sponsorship atithe Theatre on the evening of
the performance

Opportunity for a'company representative toreceive a plaque
on stage (subjectto artist approval)
Acknowledgmentinsertin the performance Program Book
Acknowledgments on both'MPAC’s Facebook page and
Twitter page

Company name’included in “Supporters'of the Theatre”
roster in'Program Books throughout'the Season



S1IVERSPONSOrsnip
= 57,600~

Entertainment

Event Specific Benefits

*= 1 U premium ticketsiorihe periormance

* AACCESS 10 purchasing up 1o 2o additional premium seats even arier.
the periormance sells out

Year Round Benefits

*=Special employee discountsiorone year(e.g.-0 7 off section B
LICKELS Tor most MEAG performances and monthly 50G0 touy one,
getone_ofiers on'select events)

Hospitality

* = Opporiunity to nost a’ Ere-show Keceptlion priorio seiected
periormance(at'cost);

Visibility

—

= Full-Fage Blackand Vvhite Ad inthe Erogram Book, opposite the
eventiitie page

*inclusioninprint.sionline advertisements promoting the:

Company Name & Logo Placement

e Company nameand linkinciuded in atieastiwo Weekly
performance e-blasts(eachto 60,000 subscribers)

*Lompany nameonoutdoorineatre marguee wheneverine
Sponsored periormanceis mentioned

* LOgo on prominent outdooritneatre signageieading up to anda
Inciudingine periormance.

* Logo and company website link on MEAC wepsite for the
entre season (100,000 visits monthly)

Recognition

* Recogniuon ot sponsorship attne i heatre on the evening ot
theperiormance

* ACKnowiedgmentinsertinine periormance Erogram ook

* Acknowledgments on both MEAC s Facebook page and

Company nameinciudedin = oupporiers ot the il heatres
rosterin Frogram books throughout the season



Bronze'Sponsorship
~1$5,000) ~

6 premium tickets'for the performance
Access to purchasing up to 30 additional premium'seats even after
the performance sells out

Special employee discounts for one year(e.g-"10% off Section'B
tickets for mostMPAC performances and monthly BOGO “buy one,
get one” offers'on select events)

Half-Page Black'and White Ad in‘the Program Book;opposite the
eventtitie page

Inclusionin'print & online'advertisements promoting the
performance

Company nameand linkincluded inatleast two weekly
performance e-blasts (eachto' 60,000 subscribers)

Logo'on prominent outdoor theatre signage leading up toand
including the performance

Logo'and company website link'on'MPAC website for the
entire’ season (100,000 visits'monthly)

Recognition of sponsorshipatithe Theatre on the evening of
the performance

Acknowledgmentinsertinthe performance Program Book
Acknowledgments on both MPAC’s Facebook page and
Twitter page

Company name’included in “Supporters'of the Theatre”
roster.in'Program Books throughout the Season



RecentiBerionmance Sponsors
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B ASF E BLANCHE AND IRVING ’
‘ LAURIE FOUNDATION BNY MELLON
We create chemistry o WERTTH WANABEMERT

Glenbrook

Technologies inc.
X-RAY TECHNOLOGY LIKE NO OTHER
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{)) NOVARTIS § OAKKNOL

SANDLER

O'NEILL

+ PARTNERS



















